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Communications Manager (Conservation Zoos)

	[bookmark: _Hlk122621579]Job level
	4
	Reports to
	Media and PR Manager

	Directorate
	Content and Communications

	Function
	PR & Publishing

	Contract 
	Permanent 

	Location
	Hybrid, with four days per week expected on site at a ZSL office



Responsibility for resources

	Direct line reports
	2
	Responsibility for other resources
	Access to confidential information

	Financial resources
	0
	
	



Our vision and mission 
The Zoological Society of London (ZSL) is an international conservation charity, driven by science, working to restore wildlife in the UK and around the world. Our vision is a world where wildlife thrives and every role, every person in every corner of ZSL has one thing in common – we are all conservationists, and passionate about restoring wildlife.

Purpose of the role 
The Communications Manager is responsible for shaping and delivering strategic communications that protect and enhance the reputation, profile and public understanding of ZSL’s Zoos.

Acting as a trusted communications adviser to Zoo leadership teams, operational colleagues and subject matter experts, the role provides expert guidance on messaging, audience engagement, reputational risk and communications opportunities. The postholder will ensure that communications activity is planned, coordinated and aligned to organisational priorities, helping colleagues communicate clearly and confidently with external audiences. They will proactively monitor the external landscape to identify emerging reputational risks, contentious issues and opportunities, providing strategic counsel to ensure communications and media plans are developed with appropriate foresight, sensitivity and risk mitigation.

The role leads the development of compelling earned media and storytelling activity for London Zoo and Whipsnade Zoo, while also working across owned, shared and partner channels to maximise reach and impact. It translates animal, visitor experience and commercial priorities into clear, audience-focused communications that build support for ZSL’s mission and strengthen the Zoos’ role as trusted, relevant and inspiring visitor attractions and conservation organisation.


Key responsibilities
Communications advice and planning
· Act as a trusted communications adviser to Zoo leadership teams, operational colleagues and subject matter experts, providing guidance on messaging, audience impact, media engagement and reputational risk.
· Develop and deliver communications plans for London Zoo and Whipsnade Zoo that are aligned to organisational priorities, visitor objectives and ZSL’s wider mission.
· Embed communications planning early in key Zoo projects, campaigns, animal moments, operational changes and public-facing initiatives.
· Identify communications opportunities and risks, advising colleagues on the most appropriate approach, timing, channels and narrative.
Media and storytelling
· Lead proactive earned media activity for the Zoos, developing compelling stories, press releases, media pitches and features that build profile, understanding and brand support.
· Translate animal care, visitor experience and commercial priorities into clear, engaging and audience-focused communications.
· Build and maintain strong relationships with relevant journalists, producers, broadcasters and media contacts across local, regional, national and specialist outlets.
· Work with marketing and fundraising to ensure earned media activity is amplified across owned, shared and supporter channels.
Reputation and stakeholder communications
· Proactively monitor the external landscape to identify emerging reputational risks and contentious issues, ensuring media and communications plans are developed with appropriate risk mitigation and stakeholder considerations.
· Manage reactive media enquiries and support the development of responses, lines to take, Q&As and briefing materials for sensitive or high-profile issues.
· Support crisis and issues communications, ensuring messaging is clear, timely, accurate and aligned with ZSL’s values and organisational position.
· Prepare and brief spokespeople, senior leaders and subject matter experts for media interviews, public comment and external communications opportunities.
· Monitor and evaluate communications activity, using insight and learning to improve planning, demonstrate impact and inform future activity.
Values and behaviours for people managers

· Collaborative: creates an engaging environment where people feel comfortable asking for help or support
· Ethical: creates a culture which ensures everyone is treated fairly with dignity and respect
· Impactful: delivers results on time and to the agreed standards
· Inclusive: makes decisions that promote transparency and inclusion
· Innovative: is forward thinking and able to see the broader picture when planning and organising work
· Inspiring: has self-awareness and seeks feedback to better understand own style, approach and impact on team/staff motivation

Person Specification
	Experience

	Essential
	· Experience of developing and delivering communications plans that support organisational priorities, reputation and audience engagement.
· Proven experience of delivering proactive earned media activity, including identifying stories, writing press materials, pitching to journalists and securing quality coverage.
· Experience of advising internal stakeholders, senior colleagues or subject matter experts on communications approach, messaging, media handling or reputational risk.
· Experience of managing reactive media enquiries, sensitive issues or high-profile communications activity in a fast-paced environment.
· Experience of translating complex or specialist information into clear, engaging communications for public audiences.
· Experience of working collaboratively across teams such as operations, marketing, fundraising, commercial, policy/advocacy or similar functions.
· Experience of preparing spokespeople for media interviews, briefings or external communications opportunities.
· Experience of monitoring and evaluating communications activity, using insight to improve future planning and demonstrate impact. 

	Desirable 
	· Experience in a zoo, conservation, charity, science, visitor attraction, heritage, cultural or public-facing environment.
· Experience supporting crisis or issues communications.

	Knowledge and skills

	Essential
	· Excellent written and verbal communication skills, with the ability to produce accurate, compelling and audience-focused content.
· Strong understanding of media relations, news judgement and the needs of journalists, broadcasters and digital media outlets.
· Ability to act as a credible communications adviser, providing clear guidance on messaging, audience impact, reputational risk and channel approach.
· Strong storytelling skills, with the ability to identify compelling narratives from animal, conservation, science, visitor experience and commercial activity.
· Good judgement and political awareness, with the ability to handle sensitive information and advise on reputationally complex issues.
· Strong stakeholder management skills, with the confidence to build relationships, challenge constructively and influence colleagues at different levels.
· Ability to plan and manage multiple communications priorities, balancing proactive campaigns with reactive media or issues work.
· Understanding of how earned media can be amplified through digital, social, partner and owned channels.
· Strong attention to detail, including accuracy, tone, consistency of message and brand alignment.
· Ability to use communications insight, evaluation and media monitoring to inform recommendations and improve impact.

	Additional requirements

	Essential
	· This post is a blended role for office and home working; travel to both Zoo sites will be required. 
· This post requires occasional work during evenings and/or and weekends to support urgent communications when needs arise
· Strong commitment to creating a culture that lives ZSL values and commitment to safeguarding, equality and diversity (collaborative, inspiring, inclusive, innovative, impactful and ethical)
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