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Communications Officer (commercial & partnerships)

	[bookmark: _Hlk122621579]Job level
	3
	Reports to
	Communications Manager 

	Directorate
	Content and Communications

	Function
	PR & Publishing

	Contract 
	Permanent 

	Location
	Hybrid, with four days per week expected on site at a ZSL office



Responsibility for resources

	Direct line reports
	0
	Responsibility for other resources
	Access to confidential information

	Financial resources
	0
	
	



Our vision and mission 
The Zoological Society of London (ZSL) is an international conservation charity, driven by science, working to restore wildlife in the UK and around the world. Our vision is a world where wildlife thrives and every role, every person in every corner of ZSL has one thing in common – we are all conservationists, and passionate about restoring wildlife.

Purpose of the role 
The Communications Officer supports the planning and delivery of communications activity for ZSL’s commercial, fundraising and partnership audiences, helping to build awareness, strengthen reputation and generate engagement with the activities that support ZSL’s conservation mission.

Working closely with the Communications Manager, Commercial and, Fundraising teams, the role helps identify and develop compelling stories that showcase the impact of supporter funding, charitable partnerships, commercial ventures and income-generating activity across the organisation.

The role supports earned media activity, develops audience-focused communications content and coordinates opportunities that raise the profile of ZSL’s fundraising campaigns, corporate partnerships, retail and visitor experiences, events and charitable initiatives.

The role contributes to proactive storytelling, campaign delivery and day-to-day communications support, ensuring activity is communicated clearly, consistently and in line with organisational priorities.




Key responsibilities
Communications planning and coordination
· Support the delivery of communications plans for commercial, fundraising and partnership activity, helping ensure activity is planned, coordinated and aligned to organisational priorities. 
· Work with internal stakeholders across fundraising, commercial, retail, partnerships and events teams to identify communications opportunities and develop clear, accurate messaging. 
· Coordinate communications activity for campaigns, fundraising appeals, partnership announcements, supporter events, commercial products and visitor experiences. 
· Maintain planning tools, media grids and communications trackers to support effective prioritisation and delivery.
Media and storytelling
· Draft press releases, media pitches, web copy, briefing notes, case studies and other communications materials to support proactive storytelling. 
· Support earned media activity by researching media opportunities, preparing materials, pitching stories and responding to journalist requests. 
· Develop engaging stories that highlight partnership impact, philanthropic support, fundraising successes, retail initiatives, visitor experiences and commercial activity that contributes to ZSL's conservation mission. 
· Work with marketing and content colleagues to amplify stories across owned, shared and partner channels. 
· Support the identification and management of ambassador, celebrity and influencer opportunities that can increase awareness of ZSL and its mission.
Reputation and stakeholder communications
· Monitor media coverage, news agendas and external developments, flagging relevant opportunities, risks or emerging issues.
· Support reactive media handling by gathering information, preparing draft responses and coordinating approvals with relevant colleagues.
· Help organise media visits, interviews, launches, filming, photography, press calls and spokesperson briefings linked to fundraising, partnerships and commercial activity.
· Support the promotion of ZSL's charitable status and ensure communications clearly articulate how commercial and fundraising activity supports conservation outcomes.
· Track, evaluate and report on communications activity, using insight and learning to inform future planning.
Person Specification
	Experience

	Essential
	· Experience of supporting communications, PR, media relations, journalism, marketing communications or external affairs activity.
· Experience of drafting clear and engaging written content for external audiences, such as press releases, articles, web copy, briefings or campaign materials.
· Experience of supporting proactive media activity, including identifying stories, researching media opportunities or pitching to journalists.
· Experience of working with colleagues or stakeholders to gather information and turn it into accurate communications content.
· Experience of managing multiple tasks or projects simultaneously, often to tight deadlines.
· Experience of monitoring media, social or external news agendas to identify relevant opportunities or issues.
· Experience of working collaboratively across teams to support campaigns, events or communications activity. 

	Desirable 
	· Experience in a zoo, conservation, charity, science, visitor attraction, heritage, cultural or public-facing environment.

	Knowledge and skills

	Essential
	· Strong written and verbal communication skills, with the ability to produce clear, accurate and engaging content.
· Good understanding of media relations, news values and what makes a strong story.
· Strong organisational skills, with the ability to coordinate activity, manage deadlines and keep others informed.
· Ability to understand complex or specialist information and turn it into accessible content for public audiences.
· Good attention to detail, including accuracy, tone, consistency and brand alignment.
· Strong interpersonal skills, with the confidence to build effective working relationships across different teams.
· Ability to work flexibly in a fast-paced environment, balancing planned activity with reactive requests.
· Sound judgement, including knowing when to escalate issues, risks or sensitive information.
· Understanding of how earned media, digital, social and owned channels can work together to increase reach and impact.

	Additional requirements

	Essential
	· This post is a blended role for office and home working; travel to both Zoo sites will be required. 
· This post requires occasional work during evenings and/or and weekends to support urgent communications when needs arise
· Strong commitment to creating a culture that lives ZSL values and commitment to safeguarding, equality and diversity (collaborative, inspiring, inclusive, innovative, impactful and ethical)
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